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OUR GOALS.

The passions of student-athletes persist off the playing field. From personal 
interests to campus involvements, from social causes to family pressures, 
UNCUT lets student-athletes be more than just an athlete.

Let athletes share what's important to them.

At the intersection of student, athlete, and human is experience. No matter our 
background, we all have a story to tell. UNCUT lets student-athletes tell theirs. 

Let athletes tell their stories.

Let athletes be themselves. 

For too long we have stripped athletes of the laughter, tears, and mistakes 
that come with being human. Above all else, UNCUT lets student-athletes 
embrace their characters to the core.

What is UNCUT?

UNCUT is a non-profit media platform that empowers 
student-athletes to be their true selves. Student-led 
and athlete-driven, UNCUT has accounts on Instagram, 
Twitter, Facebook, YouTube and LinkedIn, as well as its 
own website.  With a commitment to authenticity, UNCUT 
is a platform that allows student-athletes to speak in a 
way that has not yet been seen at the collegiate level.
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Samaria is a senior at UW-Madison double majoring in 
Marketing and Management. Last year, Samaria was the 
AreaRED Football Director, leading the best student section 
in college football. She has a passion for fostering strong 
interpersonal relationships and has used her role with 
AreaRED to bridge the gap between student-athletes and the 
rest of the student body. She joined UNCUT to help humanize 
student-athletes and inspire others with their stories of 
adversity and resilience.

Samaria Bruce
Director of Athlete Relations

Eden is a senior at UW-Madison on the Women’s 
Lightweight Rowing Team majoring in Psychology.  Eden 
is an empowering voice both on and off the water serving 
as a highly experienced Varsity coxswain and Wisconsin’s 
2020-2021 Student-Athlete Advisory Committee (SAAC) 
President. She joined UNCUT to use her voice to amplify the 
voices of her fellow student-athletes and empower them to 
express their passions and experiences when the uniform 
is off.

Eden Rane
Head of Athlete Engagement 

Maema is a redshirt freshman on the Wisconsin Football 
team majoring in Finance, Investment, and Banking. Born in 
Cameroon, Maema understands that every student-athlete 
has a unique story about where they come from and what 
shaped them. Maema first learned how to play football 
as a freshman in high school. However, he defied all odds 
and is now an inside linebacker for one of the best football 
programs in the country. Off the field, Maema is excited to be 
leading the outreach to get other student-athletes involved.

Maema Njongmeta
Head of Recruitment

Drew is a junior at UW-Madison studying Journalism. Prior to 
UNCUT, Drew spent the previous year and a half as an intern 
with UW Athletics Brand Communications. In this position, he 
co-ran the social and digital efforts of the National Runner-
Up Wisconsin Volleyball team, while also working live events 
across the department and assisting on a number of other 
teams’ social channels. In addition, Drew currently serves 
as the 2020-21 Marketing Director for the Sports Business 
Club at UW, where he leads all social and digital efforts for 
the university’s largest group of aspiring sports industry 
professionals.

Drew Kocken
Head of Content 

Dana is a senior at UW-Madison on the Women’s Volleyball 
Team majoring in Marketing. A volleyball star, Dana is the Big 
Ten Female Athlete of The Year (’19-’20), a Team USA member, 
and a 3x All-American. Being a student-athlete herself, Dana 
knows what it feels like to be defined by the amount of blocks 
and kills she records. She joined UNCUT Madison to show 
people that student-athletes are so much more than the 
number on their jersey. In addition to playing volleyball and 
studying at Grainger Hall, Dana is a member of the Student-
Athlete Advisory Committee and volunteers with Badgers 
Give Back.

Dana Rettke
Head of Brand Management 

Olivia is a junior at UW-Madison studying Marketing. As a 
Wisconsin Athletics Intern, Olivia spearheaded a Women’s 
Basketball International Students Night, which led to 
season-high student attendance numbers. Following her 
gig with Wisconsin Athletics, Olivia interned at Wasserman 
(Forbes’ 2nd Best Sports Agency in the World). By having 
the opportunity to work on client deliverables for Fortune 
500 brands and MLB All-Stars, Olivia learned how to story-
tell, problem-solve, and utilize sports as an engine for social 
good and once-in-a-lifetime experiences.

Olivia Hancock
Head of Operations

OUR TEAM.



BADGER BOND
Multiple individuals connected to collegiate athletics participate in 
a sit-down conversation over a shared topic or experience. These 
topics include racial stereotypes, gender biases, athletic injuries and 
more. 

UNCOVERED
Student-athletes write their own stories about injuries, mental health, 
role models, passions and more. Uncovered features vivid first-
person storytelling, straight from the student-athletes themselves.

BEYOND BUCKY
Video features of a student-athlete who is inspiring others both on 
and off the playing field. These videos approach the story from all 
sides, featuring the perspectives of coaches, peers and role models. 
Episodes highlight athletes’ lesser known skills. 

DEAR MADISON
Alumni can write a piece where they express what being a Badger  
has meant to them over their career. 

OUR CONTENT.
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OUR TARGET AUDIENCE.

As student-athletes express their lesser known sides, they make others more comfortable doing the 
same. Student-athletes support and uplift each other through their courage and authenticity. By taking 
a united stance against the often one-dimensional perception of college athletes, we can open minds.

STUDENT ATHLETES

Administrative officers of collegiate sports encourage physical and mental improvement, with 
the intention of outplaying opponents on the playing grounds. By student-athletes displaying their 
multifacetedness, administrators are able to gain a layer of understanding and empathy that transcends 
the uniform.

ADMINISTRATORS

UNCUT facilitates connections between the fan and student-athlete by shining a light on the humanity 
of each and every student-athlete. We display the passions and insights that often never make the cut 
in a press conference. We help show fans the entire picture when it comes to their favorite student-
athletes.

FANS
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OUR MISSION.
UNCUT Madison is comprised entirely of 
students and student-athletes. This stands to 
our benefit when it comes to producing high-
quality, impactful content. 

Peer-to-peer interactions spark the 
authenticity in communication and 
engagement that is so desired across the 
industry and nearly impossible to replicate.

At UNCUT Madison, student-athletes are not 
interviewed. Instead, we present a platform for 
them to  champion their own causes. We shine 
a necessary light on the incredible things that 
student-athletes are already doing on campus, 
as students, and even more so, as human 
beings.
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OUR BRAND IDENTITY.

LOGOS

PRIMARY SECONDARY

TYPOGRAPHY

PRIMARY SECONDARY

UNCUT

COLOR PALETTE

#A51611 C: 23  M: 100  Y: 100  K: 19

#FFFFFF C: 0  M: 0  Y: 0  K: 0

#CDCAC9 C: 23  M: 18  Y: 19  K: 1

UNCUT

In the News.

In the News.

UNCUTDUKE.COM

UNCUTCHAPELHILL.COM

UNCUT was originally founded in 2018 at the University of North 
Carolina - Chapel Hill. Since then, UNCUT has expanded to

universities across the country, most recently UW-Madison.

OUR ROOTS.


